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News page 3
First year students feeling 
wonderful following 
Weekend of Welcome.
SEBA students go the movies for real 
world experience 
see SEBA, page 3
 Mac Miller, Demi Lovato and drug abuse epidemic
By Victoria Vidales 
Staff Writer
On September 7th, young American 
rapper Mac Miller was found unrespon-
sive at his house in Studio City, CA. With 
the news of his death, Miller’s fans and 
the music community were left devas-
tated, especially upon learning that he 
died of an overdose. The rapper’s death 
comes on the heels of music artist Demi 
Lovato’s overdose on July 24. Though the 
death of Mac Miller and the relapse of 
Demi Lovato point to addiction struggles 
as a problem unique to celebrities, these 
news bring to light the prevalence and 
devastation of substance abuse among 
young Americans.
Born Malcolm James McCormick, 
Miller rose to fame with his unique mixes 
of hip hop music. After signing with Ros-
trum Records in 2010, Miller achieved 
a breakout when he sold out on his first 
tour, the “Incredibly Dope Tour.” The re-
leases of his mixtapes “Best Day Ever” and 
“Blue Slide Park” catapulted Miller into 
hip hop fame. He continued to make hits 
with “Loud,” “Smile Back,” and “Party on 
Fifth Ave.” He also collaborated on songs see CULTURE, page 6
By Grace Clinton 
Contributing Writer
In honor of the 30th Anniversary of 
their renowned catchphrase “Just Do 
It,” Nike released a campaign fronted 
by Colin Kaepernick, whose decision 
in August of 2016 to kneel during the 
National Anthem at games in protest 
of the oppression of people of color and 
ongoing police brutality marked the be-
ginning of what would become a highly 
controversial, politicized issue in the 
United States. Kaepernick’s single ges-
ture quickly had the nation divided, with 
some praising the act for drawing atten-
tion to issues that have plagued America 
for far too long and some criticizing it as 
disrespectful to the men and women of 
United States Military. Fast forward two 
years and enter Nike’s campaign and now see OPINION, page 
Tuesday, September 18, 2018
with several musicians including Ariana 
Grande, and DJ Carnage. Miller was open 
about his struggles with addiction but 
claimed in a 2015 radio interview that he 
finally beat his addiction thanks to help 
from his family and friends. Though he 
went through a break up and a DUI this 
year, the remainder of the year seemed 
promising for the rapper with the release 
of his well-received new album “Swim-
ming.” His untimely death came at a 
shock to the public that is still reeling 
from the news of Demi Lovato’s relapse. 
Kaepernick, Nike make bold statement together 
Google suggests St Marys’ 
acceptance rate is 97.7%; 
we investigated.
Culture page 6
Candytopia San Fransisco 
entices those with a sweet 
tooth and art lovers. 
Opinion page 4
Finstas, the controversial 
private instagram 
account supported.
One senior student feels Saint 
Mary’s has lost fervor and 
details the disillusionment.
Sports page 7
A closer look into Men’s 
Soccer’s hot start
Fantasy football; the basics and 
this week’s top performers
Rheem Theatre in Moraga (Courtesy of Sarah Knebel)
we have a second wave of polarization, 
with some applauding Nike and others 
literally lighting their Nike gear on fire. 
If you don’t want to be associated with 
Nike, that is perfectly fine, but all de-
stroying your own Air Force Ones does is 
waste perfectly good apparel that could 
have been donated to an organization 
like Goodwill or the American Red Cross. 
If Rheem Theatre turns its business 
around in the next 10 years, it could 
be thanks to Saint Mary’s students. 
The Moraga Chamber of Commerce is 
working with the School of Economics 
and Business this semester to 
conduct a business case competition 
of five student groups in Professor 
Marco Aponte-Moreno’s Business 
Administration Strategy class (BUSAD 
140). The three winning teams will 
not only gain invaluable business 
planning experience, but $5,000, 
$3,000, and $1,500 in scholarship 
money. All parties involved are looking 
forward to the project, Professor 
Aponte-Moreno calling it “ a unique 
opportunity. Not only our students 
are able to work on a real case, but 
they have the chance to make a 
clear impact on the community.”
Teams are expected to present an 
overall 10-year strategy, profitability 
estimate, and a short business plan 
base on their research of the greater 
movie industry and local market, 
according to the case study. Shifting 
trends in the cinema industry have 
handicapped Rheem Theatre since 
the 2008 financial crisis when the 
venue first started to experience 
commercial troubles. Streaming 
services like Netflix and Hulu make it 
harder to get people out of the house to 
watch films, and those who do go out 
often opt for more luxurious movie-
going experiences offered by larger 
theatres. The Chamber of Commerce 
has provided the SEBA classroom 
with relevant data, and students are 
encouraged to use them creatively. 
Local business executives will 
serve as judges to determine whose 
strategies are the most astute and 
promising, giving students a chance 
to network as well as practice 
their public presenting skills.
Participating students are already 
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“To act upon one’s convictions while others wait,
To create a positive force in a world 
where cynics abound,
To provide information to people when 
it wasn’t available before,
To offer those who want it, a choice—”
                   —Ted Turner
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Change my mind event
The Saint Mary’s debate team, 
also known as the Macken Debate 
and Speech Team, started off the 
school year with an event dubbed 
“Change My Mind.”
The Macken Debate and Speech 
team competes at both regional and 
national levels, including various 
other universities, colleges, and 
community colleges. They usually 
meet on Tuesdays and Wednesdays 
during which all team members 
research research their assignments 
and prepare for upcoming tourna-
ments.
Based off of the controversial 
“Change My Mind” stand, which 
originated and gained popularity 
through various social media outlets, 
this event prompts disagreement 
insofar that one must perfect the 
art of persuasion. Disagreeing with 
the original viewpoint, Matthew 
Swanson, the Director of Forensics, 
wanted to bring this debate format 
to campus to open up dialogue on a 
number of topics.
I spoke with Swanson as well as 
team members Kathryn Magee 
and Luke Perez. The team hosted 
the event in the library quad and 
brought in a wide variety of par-
ticipants in between classes. Some 
of the topics discussed were “West 
is Best” and “the Star Wars sequels 
are better than the original trilogy” 
among more serious topics discuss-
ing Nike and Kaepernick. You have 
two minutes to try to “change their 
mind,” they would have two minutes 
to refute, and finally, you would have 
a one-minute rebuttal. 
This event provided a more light-
hearted spin on topics people do 
not get to discuss on an everyday 
basis-- for instance, Macken team 
BY KEVIN BASMADJIAN
NEWS EDITOR 
member and Sophomore Kathryn 
Magee debated on “Kanye West’s 
views on capitalism.” Magee says she 
likes reaching a broader range of stu-
dents through this event, because, “it 
is a meme, and memes are fun and 
a bit more informal than what we 
usually do.”
Luke Perez, a Senior and an Inte-
gral and Classic Languages double-
major, has been on the debate team 
for the last three years. His ability 
to formulate ideas and arguments 
on the spot were exemplified while 
interviewing him-- especially when 
he debated on one of the designated 
topics. He believes events like this 
provide an open dialogue and give a 
glimpse into “what we do on a really 
small scale.” 
Having debates like this-- no mat-
ter the topic, is valued as an essential 
to a community like St. Mary’s Col-
lege. Sophomore Jacob Ricafrente 
stated,  “The debate team is always 
looking for new members to join 
their numbers at the beginning of 
each year and anyone interested 
should contact Matthew Swanson, 
the Director of Forensics, Macken 
Debate and Speech Team at foren-
sics@stmarys-ca.edu. Also, keep 
your eyes open as the team will be 
holding a debate discussing preju-
dice on college campuses later this 
year.”
Editor’s Corner: What to expect from The Collegian
BY: SARAH KNEBEL AND 
TERRILYN HO
EDITORS-IN-CHIEF
To us,  a reliable source of 
journalism cannot be limited to 
reporting simple facts. We find 
great importance in exposing 
our readers to multiple aspects 
of knowledge when it comes to 
the community that surrounds 
them. The News, Opinion, Cul-
ture, and Sports sections are 
what the Saint Mary’s commu-
nity has become accustomed 
to. Although this format allows 
space for students to express 
various perspectives and to 
practice factual reporting, our 
staff and our writers have shown 
g r ea t  pa ssi o n by as kin g f or 
more opportunities to express 
their creativity, opinions, and 
journalistic talents, leaving us 
no choice but to take it a step 
further.
So what can you expect? At 
first glance, The Collegian will 
be re-introducing formatting 
techniques that work efficiently 
for you. Our cover page will no 
longer be solely dedicated to 
covering News, but instead will 
provide jump text, giving you 
an inside look at what stories 
and perspectives are trending 
amongst the student body and 
faculty. This progressive recon-
struction of our format is being 
implemented in order to ensure 
that your time spent catching 
up on the latest edition of The 
Collegian is informative and 
enjoyable in the most efficient 
manner.
Delving further into your col-
legiate newspaper, you will also 
notice a rotating page that will 
include a “Student Highlights” 
section, a monthly calendar of 
events on campus, and an advice 
column. As a liberal arts college, 
we are moving into the direction 
of recognizing the great strides 
and creative works put out by 
our students and faculty from 
diverse disciplines. 
A monthly calendar will be 
implemented in order to keep 
our community updated and 
provide the chance for clubs 
and organizations to vocalize 
their events to the students 
and faculty on campus. Lastly, 
we are excited to announce the 
reintroduction of an advice col-
umn to our newspaper. Students 
and faculty will be given the 
opportunity to submit anony-
mous inquiries to our website 
and receive a response from a 
selected member of our staff. 
Overall, this page is designed 
towards providing a space for 
our student body to thrive. 
Aside from topics within the 
News, Opinion, Culture and 
Sports sections, we are looking 
to connect with the Saint Mary’s 
community in ways that have 
not been attempted in the past, 
and we believe that this can be 
done by creating a space where 
great works of different forms 
are acknowledged. 
As Editors in Chief of The 
Collegian for the 2018-2019 
academic school year, we are 
looking forward to hearing your 
voices, publishing your diverse 
perspectives, and letting jour-
nalism thrive on Saint Mary’s 
campus. We invite you to join 
us in our journey towards inclu-
sivity and to continue striving 
for diverse perspectives to be 
heard. 
“Believe it or not, a 
lot of differences that 
people have can be 
actually resolved one 
on one with just more 
commincation-- I 
mean it’s cliche, but 
communication is key.”
I wonder what it is that re-
mains of the Collegian, the beat-
ing heart, the soul. The essence 
of news, to me, has always been 
that of engagement, of applica-
bility and of fascination. Then 
why in years past have I been so 
disengaged, felt the paper to be 
so inapplicable and uninterest-
ing. I grew tired.
Now, I heard a story once of 
a town in famine. Brought on 
by severe drought, the town’s 
crops refused to bear goods to 
support the town and, water-
less, their hunger and thirst 
only increased with time. They 
gathered to pray for rain, yet, to 
the surprise of the town-folk, 
the prayers, only one person 
brought with them an umbrella. 
When met with inquisition and 
doubt,  the umbrella-man, if 
you will, was proud and patient 
with his response, saying: “you 
fools, how might you handle the 
rain would our prayers to be 
answered? Have you no faith?”
What does this have to do with 
the paper? See, the state of The 
Collegian is this: lacking faith. 
Umbrella-less prayers gather-
ing to summon rain. We expect 
little and, therefore, we receive 
little.
Insincerity, lack of care and of 
applicability, these are plagues 
that cripple interest. It is es-
sential that writers and readers 
alike adhere to this fact as it is 
foundational to success. It is 
only when honesty and passion 
meet a forum of unapologetic 
printing that one might see 
something just short of magic 
incarnate.  
I say to you, this: The Col-
legian must return to being a 
great source of information 
and dialogue. With any student 
newspaper, this is only possible 
through the input and submis-
sion of the readers; those with 
faith. Whatever it is you want 
to read is something you, first, 
must be willing to write. 
I have poured myself over 
years of archives dating back to 
1986, taking every word of inves-
tigative journalism and opinion 
to heart, noting what seemed to 
work and what didn’t. 
My discovery was a  truth 
as mundane as it is true. See, 
Saint Mary’s has not changed 
all that much since then. The 
only difference presented from 
The Collegians of years past 
was their willingness to report, 
fearlessly and unapologetically, 
every story.
I say to you dear, dear readers, 
submit yourself wholly; take the 
plunge, that of risk and of ad-
venture, so to see the triumphs 
of reporting again. I say to you, 
take up your umbrellas, have 
faith that this quest for rain will 
yield and this thirst for engage-
ment will be quenched. 
There is an old Greek Prov-
erb that reads, “a society grows 
great when the old plant trees 
whose shade they know they 
shall never sit in.” The state 
of The Collegian is fertile and 
ready to be seeded. 
Now engage, apply, and fasci-
nate with that of you, what you 
have to offer. For there is noth-
ing different now as there was 
in 1986; dialogue, inquiry, thirst, 
we must first desire to create a 
paper worth reading, then, we 
must do it.  
State of the Collegian
BY HUNTER HERSHEY
NEWS EDITOR 
Campus 
Calendar
Wellness Fair
Wednesday, Sept. 19
11:30 a.m. to 2 p.m.
Dante Quad
Contact:
Erin Osanna-Barba
emo@stmarys-ca.edu
Study Abroad Fair
Wednesday, Sept. 19
12:30 p.m. to 2 :30 p.m.
De La Salle Lawn
Contact:
CIP
925-631-4245
Poet Kevin Young
Wednesday, Sept. 19
7:30 p.m. to 9 p.m.
Hagerty Lounge
Contact:
Krista Varela Posell
kdv1@stmarys-ca.edu
Eucharistic Adoration
Wednesday, Sept 19
8 p.m.
Chapel
Contact:
Halen Gamino
hac5@stmarys-ca.edu 
SMC Museum of Art Opening
Thursday, Sept. 20
4 p.m. to 7 p.m.
Museum of Art
Contact:
Musuem of Art
museum@stmarys-ca.edu
Radical Acts of Love
Saturday Sept. 22
8 p.m. to 10 p.m.
Museum of Art
Contact:
Musuem of Art
museum@stmarys-ca.edu 
RCIA Infor Session
Sunday, Sept. 23
4 p.m.
Chapel
Contact:
Fr. Hai Ho
hmh3@stmarys-ca.edu
Student-Led Mass
Sunday, Sept. 23
8 p.m.
Chapel
Contact:
Quang Luu
ql2@stmarys-ca.edu
Question, Persuade, and 
Refer Suicide Awareness 
and Prevention Training
Monday, Sept. 24
12 p.m. to 2 p.m.
Soda Center, Lafayette Room
Contact:
Cynthia Cutshall
cac13@stmarys-ca.edu 
The Campus Calendar column 
is a service highlighting major 
events of the week. To include 
your event, email details to 
staff@stmaryscollegian.com.
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WoWies prepare to meet their groups at the Welcome Back BBQ (Courtesy of Saint Mary’s College)
The short answer: no, it is 
not. However, students were 
shocked this past summer when 
they discovered  the college’s 
acceptance rate is a surpris-
ing 97.7% according to Google. 
Further research would insist 
the acceptance rate is, instead, 
approximately 75%. 
I had the opportunity to sit 
down with Ardi Samonte, an 
admissions counselor here at 
Saint Mary ’s, to  talk to him 
about the inaccurate display of 
the the acceptance rate online, 
furthermore, the impact and 
implications that admission 
rates suggest. 
The first time the error was 
recognized was on the US News 
& World Report Magazine. Al-
though it is unclear as to why 
this error occured on the rank-
ing magazine and on Google, 
Ardi believes that various de-
partments including College 
Communications is working on 
resolving the issue. 
One concern for many stu-
dents is how this seemingly 
arbitrary number will affect 
the way employers will view 
Saint Mary ’s students.  This 
notion is attributed to thought 
that employers will view selec-
tive schools as providing better 
education. 
Ardi responded by stating: 
“Even though a school is selec-
tive, and you got into that selec-
tive school, did you get a better 
education? Or did you just get 
a more selective environment? 
That number [that of accep-
tance rate] doesn’t really have 
connections to job placement 
because the acceptance rate is 
something that happens when 
you start; getting jobs is some-
thing that you get afterwards.”
 Ardi illuminates how the 
acceptance rate does not deter-
mine the quality of education. 
He continues about his experi-
ence as an alum of Saint Mary’s: 
“I learned that it’s partly the 
institution, but it’s also partly 
up to the individual how they 
imply themselves. Anybody at 
any school can go to any higher 
r a n k i n g  s c h o o l ,  a ny  n a m e d 
school that anybody knows, 
and what they do afterwards is 
entirely up to the individual.” 
T h e r e f o r e ,  i t  i s  a p p a r e n t 
that the students’ individual 
strengths, intelligence and ac-
complishments are much more 
important than the acceptance 
rate of their college. 
Throughout my years at Saint 
Mary’s, I have heard other stu-
dents claim that the (recently 
confirmed) 75% acceptance 
rate, itself, is high in compari-
son to colleges such as Santa 
Clara University, which has an 
acceptance rate of 48%. 
When I asked Ardi what fac-
tors contribute to the accep-
tance rate, he told me that it is 
determined by the admissions 
requirements of that  college; 
each college has its own focus 
when it  comes to admitting 
students. 
He continued, 
Culturally, an acceptance rate 
is viewed in a way that might not 
be accurate of what is actually 
happening in an institution.” 
Our acceptance rate may be 
higher than other colleges such 
as Santa Clara University, but 
the two education systems serve 
different types of students.
The acceptance rate online is 
currently incorrect, but the im-
portance of the education qual-
ity at an institution is beyond 
that of the acceptance rate.  The 
acceptance rate does not matter 
as much as the education quality 
that students receive and how 
students decide to apply that 
education into the workforce.
Saint Mary’s Acceptance 
Rate: Is It Really 97%?
BY RAMYA RAMAMOORTHY 
CONTRIBUTING WRITER 
“It also depends on who 
appies, who doesnt 
apply, what kind of 
students they are looking 
for...there is truthfully a 
lot that factors into.” 
SEBA goes to the movies
continued from page 1
At  t h e  b e g i n n i n g  o f  e a c h 
school year, Weekend of Wel-
come Leaders crowd the cam-
pus and send bolts of energy 
throughout the student body. 
But where does that energy 
come from? Is it Coffee? Is it 
yelling 24/7? Well, that’s part 
of the answer- but it’s more 
than that. Because trust me, it’s 
rare that a WoWie enters their 
Weekend of Welcome training 
with that repertoire of energy 
and confidence.
But who are the WoWies and 
what do they do? Weekend of 
Welcome Leaders (WoWies) are 
students who help coordinate 
all first-year programs for both 
the last orientation and (as the 
name implies), the Weekend of 
Welcome. They work as a part 
of the New Student and Family 
Programs Office- painting ban-
ners, planning day trips, prac-
ticing ice-breakers, and getting 
hyped to meet their group of 
first-year students. 
It all begins two weeks before 
school starts the when WoWies 
move in. According to first-time 
WoWie and Sophomore Lang-
don Wagner, the Weekend of 
Welcome is important because 
it sets the tone of SMC as a 
“calm, reasonable place where 
you can hang out and make a lot 
of friends”.
Ask any WoWie and you’ll 
hear them say that there isn’t 
any experience on earth quite 
like WoW. You will often hear 
the WoWie catchphrase, “WoW 
I’m feeling wonderful” being 
yelled throughout campus. For 
the two weeks the WoWies are 
on campus, they bond with one 
another and work on creating 
an open community for incom-
ing students. Most WoWies say 
their energy actually comes 
from the amazing moment when 
you finally meet their group of 
first years. WoWie and Junior 
Kelsey Tremewan states that 
she gets really excited, “When 
you get your groups and they all 
walk up to you scared and you’re 
with your partner cheering, and 
you’re all like okay, here we go!”
There’s a phrase used by NSFP 
a n d  Wo W i e s  a l i k e -  “ N S F P : 
Changes Lives”. It does, and 
WoW only gets better the more 
you get to experience it. “You 
truly get out of it what you put 
into it,” says Aida Mucino, a 
veteran WoWie. Weekend of 
Welcome is an experience that 
shapes the student leaders of 
today and the world leaders of 
tomorrow. To anyone thinking 
about becoming a WoWie next 
year,  first-time WoWie and 
Sophomore Ariana Harr says, 
“Don’t hesitate, just do it. It’s 
something you won’t regret.”
WoW I feel Wonderful 
BY HANNAH BAILEY 
CONTRIBUTING WRITER 
 (Courtesy of Saint Mary’s College)
knee-deep in the case, and 
they could not be more enthu-
siastic about it. Hunter Tully 
‘19 told The Collegian that 
“this class is vital to [his] over-
all education at Saint Mary’s,” 
and “being able to effectively 
develop and execute an effec-
tive strategy will only benefit 
[him] in the long-run.” 
“Hopefully the competitive at-
mosphere will motivate us all 
to do our very best work,” says 
Tully’s groupmate, Lauren 
Overstreet ‘19. They work on 
the projects in class every Fri-
day, Overstreet explains they 
are doing their best to “strike a 
balance so that [they] can work 
in [their] small teams and also 
as a class collaboratively.”  
Although they are still getting 
oriented with their strategies, 
they can already see its prom-
ise. “I hope that SEBA will look 
to facilitate similar activities 
in the future,” adds Tully.
Considering Rheem Theater 
is now owned by the Town of 
Moraga, its ultimate objec-
tives hardly stop at profit and 
instead more deeply aims to 
nurture and stimulate the 
local community. This case 
study in itself is a means to 
this end, as it strengthens the 
bonds between Rheem The-
atre, the Moraga Chamber of 
Commerce, and Saint Mary’s 
College.
“Rheem Theater 
is now owned by...
Moraga, its ultimate 
objectives hardly 
stop at profit and 
instead more deeply 
aims to nurture and 
stimulate the local 
community.” 
 “The Sacrament of 
Reconciliation offers 
us the chance to 
acknowledge our 
failures, heal our 
wounds, become 
whole again, and be 
strengthened by God’s 
mercy to begin anew.”
OPINION
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Finsta accounts: Opportunity for user vulnerability online
Finstas — or “fake instas” — are extra 
private Instagram accounts that the owner 
shares with their close friends to quickly 
share intimate or explicit details about their 
life. Many people use finstas to showcase a 
wilder side of themselves than they normal-
ly share on social media — others use them 
to share their unbridled thoughts and opin-
ions about personal issues or day-to-day life 
experiences. Either way, finsta accounts al-
low people to be vulnerable on social media 
in a private setting, which can be a welcome 
opportunity to break free from stressful or 
restrictive public expectations. 
Of course, many think having a finsta 
account is a gamble, and not worth the risk 
of ruining your reputation. Others might 
ask, “Why Instagram? Why not just use a 
groupchat to share these things, or just tell 
people in person?” Instagram is a unique 
forum for self-expression because it holds 
so many different channels - you can post 
photos or videos on your main profile for 
people to “like,” or update your Instagram 
story with things you want people to see. 
By putting information on an app and 
giving people the opportunity to interact 
with you on their terms, people are able 
to passively participate in your life while 
putting in the least amount of effort pos-
sible, which makes it an appealing alterna-
tive to interacting in person. And the risk 
of your personal posts becoming leaked 
does hold weight — without taking proper 
precautions, finstas can ruin your chances 
of getting hired or even reveal an unflatter-
ing side of yourself you’d rather not share 
publicly. However, these fears should not 
deter someone from creating a finsta if they 
really want one. There are some easy ways 
to guarantee your privacy: You can make a 
new email for your account, don’t link your 
contacts or Facebook, and don’t use your 
real name anywhere. And, of course, put 
your account on private!
Many people appreciate the opportunity 
their finsta gives them to live outside their 
public personas - they can fulfill public 
expectations on their public profile, but 
can also show a more private and authentic 
version of themselves online through their 
finsta. If you have a picture of yourself you 
look particularly good in, or if you want to 
share a story about the wild party you went 
to last night, you can do so through your 
finsta without worrying about the opinions 
of those outside your social circle. A lot of 
people also use their finstas to get advice or 
feedback on problems or queries on a larger 
scale than what group chats or in-person 
conversing usually allow for. Using your fin-
sta to explain a situation to your followers 
is much easier and faster than explaining 
it in person; typing out the problem, post-
ing it, and allowing followers to read it on 
their own time allows them to really think 
about your problem and give better advice. 
In addition, by having the time to type out 
your dilemma before posting, you are also 
given more liberty to choose language that 
really reflects how you feel.
Simply put, finstas allow people to be 
their truest and most authentic selves 
around the people they care about; they’re a 
useful tool for self-care and self-expression.
Nike has, of course, come under 
intense scrutiny following the 
ad’s  release. 
Some applaud 
Nike for taking 
a stance on a 
social justice 
issue that few 
o t h e r  c o m -
p a n i e s  h a v e 
touched. Some 
see it as noth-
ing more than 
a business tac-
tic with Nike 
trying to ap-
peal to their 
core customer: 
young people 
who often take 
more progres-
sive stances on 
social issues 
like these. 
Maybe it is 
a combination 
of these fac-
tors. Who really knows? What is 
for certain is that Nike - arguably 
one of the most influential and 
popular sports apparel corpora-
tions ever - took a clear and direct 
stance on one of the nation’s most 
divisive issues. In promoting 
Kaepernick’s fight, the implica-
tion is that they support what 
he is doing and recognize the 
validity of his protests, ultimately 
acknowledging the many racial 
injustices that 
still take place 
in the United 
States to this 
day.
W h e t h e r 
o r  n o t  t h e i r 
d e c i s i o n  w a s 
purely in the 
name of profit 
is insignificant. 
Regardless of 
motive, what-
e v e r  c o n t e n t 
t h e y  p u t  o u t 
r e f l e c t s  b a c k 
o n  t h e m  a n d 
what people as-
sume to be the 
company’s val-
ues. If they are 
okay associat-
ing themselves 
with Kaeper-
nick and hav-
ing him represent their multi-
national corporation - knowing 
full well the potential for an ugly 
reception by a significant portion 
of their customers - then I would 
argue that the campaign does 
speak to the company’s values.
 If they didn’t feel that Kaepe-
rnick’s movement had any real 
weight or truth behind it, they 
probably wouldn’t have selected 
him to front the campaign. There 
are plenty of other inspiring, 
celebrated, strong athletes (like 
Serena Williams, LeBron James, 
Lionel Messi, or Steph Curry, 
to name a few) that could have 
been featured and would have 
yielded a strong, positive, profit 
inducing response as well. While 
it is true Kaepernick’s name alone 
does create extra buzz around the 
campaign, Nike did choose him 
over an array of other people, and 
that should not be overlooked. 
If anything, this collaboration 
brings further attention to the 
issues Kaepernick initially set out 
to acknowledge. 
Whatever Nike’s underlying 
motive, their campaign made 
a bold statement that had (and 
still has) everyone talking. This 
was a great move on Nike’s part 
and we can only hope that other 
companies step up and make 
known their values just as Nike 
did - whatever side they may be 
on.
As the ad urges, “Believe in 
something. Even if it means 
sacrificing everything.” (Except 
for maybe your Nike socks and 
shoes - just donate them!)
COLIN KAEPERNICK lends his face to Nike’s new ad campaign, which has caused ripples both inside and out of the sporting world due to 
Kaepernick’s controversial image. Despite this, Nike and Kaepernick have been applauded for the bold statement their partnership has made. 
(Image courtesy of Business Insider.)
FINSTA ACCOUNTS are growing in popularity amongst college students today. (Courtesy of Caroline Binley.)
Kaepernick, Nike make 
bold statement together
BY GRACE CLINTON
CONTRIBUTING WRITER
Was Kaepernick 
the right choice?
continued from page 1
BY KERRY-ANNE LOUGHMAN
OPINION EDITOR
If they are okay 
associating themselves 
with Kaepernick and 
having him represent 
their multinational 
corporation - knowing 
full well the potential 
for an ugly reception 
by a significant portion 
of their customers - 
then I would argue 
that the campaign 
does speak to the 
company’s values.
Finsta accounts allow 
people to be vulnerable 
on social media in a 
private setting, which 
can be a welcome 
opportunity to break 
free from stressful 
or restrictive public 
expectations.
Is a finsta worth the risk?
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Saint Mary’s College 
campus can do better
I always heard that college 
would be the best four years of 
your life. However, as a fourth 
year student at SMC, I’m looking 
forward to finishing my under-
grad. We pay so much money to go 
here, and yet the dining options, 
campus life and dorms are all un-
derwhelming. 
Even with the 
three point five 
percent raise 
in our tuition, 
I  see no im-
p r o v e m e n t s. 
Where is all of 
this money go-
ing towards, if 
it’s not going 
toward these 
things?
I won’t miss 
the cafeteria food at all. It was 
nice that I didn’t have to cook, 
but the quality of the food here is 
poor: it even got an F on isitbadfo-
ryou.com, which reviews food in 
order to promote healthier life-
styles. I have heard that students 
get food poisoning and stomach 
issues from Oliver. I’m thankful I 
never had that issue, but I see why 
they might get sick: the food is 
often moldy, stale, overcooked, or 
has hair in it. This hasn’t changed 
during my three years at SMC. On 
weekends it’s even worse; many 
students say the food is inedible. 
We also don’t have many food op-
tions. We only have Oliver Hall, 
which is open during specific 
hours, and Cafe Louis, which has 
fewer options and is worse than 
Oliver. To top it off, it doesn’t even 
open on Sundays and closes at 
2:00 pm on Saturdays. This leaves 
on-campus students searching for 
food, and if they don’t like Oliver, 
they’re out   of luck — especially 
without a car. 
I  was really 
excited to come 
to Saint Mary’s 
as a freshman, 
b u t  w a s  s o o n 
disappointed by 
the school and 
town. We’re iso-
lated on a hill, 
and it’s hard to 
find transpor-
tation without 
a car, since the 
bus only comes once in hour, or 
sometimes wouldn’t show up at 
night. Moraga itself doesn’t have 
much to offer college students. On 
weekends, the college is empty; 
little did I know that the college 
would be a commuter campus, or 
at least feel like one. There is no 
campus life at this college, and the 
few events the college puts on are 
poor. It feels more like high school 
than college with its small size 
and little kid activities, like the 
small bounce houses and deflated 
ball pits that frequent De La Salle 
Lawn. Not only are the activities 
juvenile, but no one goes — when 
the campus advertises a pool 
party, you know less than three 
people will attend. This place 
feels like more of a retirement 
home than a college campus due 
to its uneventful and quiet atmo-
sphere.
I won’t miss the dorms either. 
They are run down, with broken 
appliances and bug infestations, 
and the majority lack AC. Dorm 
bathrooms can be moldy, smelly 
and have leaky showers. Addi-
tionally, the townhouses are the 
only residence dorms that have 
AC, which you can only turn on 
at 80 degrees  —  which is stated 
nowhere on the campus website. 
In 2017, one student enacted a pe-
tition for air conditioning, which 
acquired many signatures, but 
nothing has been done. I also wish 
the freshman lounge TVs would 
actually work; most of them 
would not turn on, only work for 
DVDs, don’t change channels, or 
were missing entirely. There’s a 
lot of false advertising surround-
ing the dorms, which disappoints 
me considering we pay $15,000 
for housing. 
All in all, I’m confident that 
I’m ready to leave. I really wish 
I loved my college experience. 
But, I am relieved I’m almost at 
the finish line! I’m not satisfied 
with the school for the amount 
of money we pay. The facilities 
did not match my expectations 
and overall campus life is not up 
to par. Although I didn’t find col-
lege to be the best years of my life, 
I tried to make the most of what 
I had with my friends and want 
to make the most of my senior 
year. To freshman who feel the 
same: it’s OK to not love your 
college. Not everyone does, and 
it won’t determine how the rest 
of your life will be. If you feel it’s 
necessary or worth it to transfer, 
then do it.
SAINT MARY’S dining options, dorms, and campus life have contributed to a less-than-positive experience for one student. (Photo illustration 
by Caroline Binley.)
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Join the revolution. 
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BY AUBRIE MCKEEVER
CONTRIBUTING WRITER
Fourth-year student 
looks back on her 
SMC experience
I’m looking forward to 
finishing my undergrad. 
We pay so much 
money to go here, and 
yet the dining options, 
campus life and dorms 
are all underwhelming.
Candytopia SF: A Whimsical Wonderland of Sweets
BY CLARICE ONG
CULTURE EDITOR
CULTURE
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STAFF WRITER 
Demi Lovato became a teen 
idol from her work on the Dis-
ney Channel, starring alongside 
the Jonas Brothers in the Camp 
Rock movies. She then stepped 
into pop icon territory with sev-
eral successful singles includ-
ing, “Give Your Heart a Break,” 
“Heart Attack,” and “Confident.” 
In recent years, Lovato has been 
transparent with the public 
about her struggles with depres-
sion, eating disorders, alcohol 
and drug addiction. It seemed 
as though Lovato were on the 
rebound after celebrating five 
years of sobriety in March 2017. 
One year later, though, she re-
vealed that she suffered from a 
relapse.
Miller and Lovato are not 
the first celebrities to suffer 
from substance abuse. Robert 
Downey Jr.,  Lindsay Lohan, 
and Drew Barrymore have all 
struggled with addictions. But 
not everyone was as fortunate: 
many like Miller have lost their 
lives, including Philip Seymour 
Hoffman, Whitney Houston and 
Cory Monteith. 
It may seem as though many 
celebrities have issues with 
substance abuse. However, sub-
stance abuse is not unique to 
6
celebrities. They are just public 
examples of the thousands of 
people around the world strug-
gling with addiction.
Many people all over the world 
suffer from alcohol and drug 
abuse in silence, making this a 
serious epidemic that needs to 
be combated by all. According 
to the 2014 National Survey on 
Drug Use and Health, 21.5 mil-
lion Americans over the age of 
twelve struggle with substance 
abuse. 
Along with that figure, one 
out of every eight people with 
a  s ubstan ce abus e dis order 
battled the use of both alcohol 
and drugs. Among adolescents, 
in 2014, it was reported that 
1.3 million teens were abusing 
a substance. That means that 
one in every twelve teenagers is 
struggling with substance abuse. 
While it may be easy to say 
“just quit,” putting this phrase 
into action is the real challenge 
for individuals struggling with 
addiction. A necessary act to 
combat substance abuse lies 
in the power of bystanders. 
To a family member,  friend 
or acquaintance, the physical 
signs of someone in need of 
intervention can be visible. Ac-
cording to the National Council 
on Alcoholism and Drug Depen-
dence, some signs of addiction 
include,  among others:  loss 
of self-control when drinking 
or taking drugs, doing them 
more frequently and in higher 
amounts, a higher tolerance for 
a larger amount of substance 
to achieve a drunk or drugged 
high, and practicing secrecy in 
hiding their substances from 
others. When these signs mani-
fest, a bystander can get help 
for their loved ones who are 
suffering from addiction. It 
can be difficult for someone 
to know what to do when they 
realize that they have an ad-
Candytopia opened its doors 
in San Francisco on Sept. 6. The 
“sprawling sanctuary of bliss” is the 
brainchild of Jackie Sorkin of TLC’s 
Candy Queen in collaboration with 
production designer Zac Hartog 
and retail veteran John Goodman. 
Candytopia is a fun, interactive 
experience that celebrates candy 
in an Instagram-friendly setting. 
Although there are hiccups that still 
need to be addressed, Candytopia 
is a worthwhile destination to cel-
ebrate one’s sweet tooth. 
Visitors to Candytopia can expect 
to be regaled by art constructed 
from different kinds of candy. The 
exhibit features chambers of varying 
themes that prominently highlight 
candy in different art forms. Guests 
can admire the candy portraits of 
Jackie Sorkin, Marilyn Monroe, 
Prince, Snoop Dogg, and Cardi B 
located in different chambers of 
the exhibit. There are also candy-
based renditions of classic art such 
as Leonardo da Vinci’s “Mona Lisa,” 
Vincent van Gogh’s “The Starry 
Night” and Andy Warhol’s “Camp-
bell’s Soup Cans.” Candy sculptures 
were also abound. Some featured 
were Rodin’s “The Thinker” in the 
art room, a dragon that stands senti-
nel at the start of the tour, and a deep 
sea diver in an underwater chamber. 
Guests are encouraged to touch, 
and, if so inclined, smell the can-
dy art. If playing with the candy 
art makes you hungry from some 
sweets, guests are advised not to 
lick or take a bite of the exhibit, 
since as the dragon guard points out, 
that is “Gross!” Not to worry, how-
ever, because sweets such as cotton 
candy taffy, pixie sticks, LINDOR 
truffles, gummy worms, lollipops, 
and Crunch dark chocolate bars are 
routinely provided by the cheerful 
staff throughout the tour. 
To help guests embrace the sugar 
rush from these samples, there are 
multiple play areas at Candytopia. 
A slide, a pair of swings, a seesaw, 
and a giant beach ball are located 
in different areas of the exhibit, and 
guests are allowed to take their time 
to play. Most notable of these is the 
marshmallow pool. Here, guests are 
grouped together and given a few 
minutes to take pictures or just have 
a marshmallow fight. 
Though it originally opened in 
Santa Monica, Candytopia San 
Francisco includes nods to the City 
by the Bay such as the Warriors’ 
candy championship trophies, a 
candy portrait of Tony Bennett, a 
wax statue of the beloved late local 
comedian Robin Williams, and a San 
Francisco postcard that features a 
Golden Gate seesaw with a backdrop 
of famous San Francisco landmarks. 
Aside from the candy art and the 
free candy, one of the selling points 
of Candytopia is being photogenic. 
They provide good lighting through-
 Mac Miller, Demi Lovato and The Drug Abuse Epidemic
out the exhibit to ensure good pic-
tures of guests. They also outfit 
several exhibits as photo studios 
where guests can scan their personal 
QRs code at Sugar Rush Stations to 
have their pictures taken and sent 
directly to their email addresses. 
Candytopia is a delightful place 
to visit, but they still have some 
logistical and technical issues that 
need to be improved. For instance, 
the Sugar Rush Stations have is-
sues of freezing to the frustration 
of numerous guests who want to 
recreate the magical pictures touted 
by Candytopia’s website and social 
media accounts. Additionally, there 
are delays of up to 30 minutes get-
ting into the building despite the 
scheduled time on tickets. However, 
as Candytopia and the staff settle in, 
these problems should be fixed in a 
matter of days. 
Candytopia is a fun place to visit 
with friends. It is a place where 
candy lovers revel in their love of 
candy, and where guests are invited 
to forget their troubles for two hours 
and embrace the whimsy. It is a place 
where selfie and social media lovers 
can take pictures to their hearts’ 
content. 
The candy-focused art installa-
tion is only in San Francisco until 
Nov. 30, according to their press 
release and website. People who are 
interested to visit are encouraged 
to buy their tickets online ahead 
of time; $34 for adult and $26 for 
children. 
diction or someone they know 
does. There are many resources 
to which  people can look for 
advice on substance abuse for 
themselves or for a friend. The 
Substance Abuse and Mental 
Health Services Administration 
(SAMHSA) is a national helpline 
that people can call when they 
are in desperate need of help 
for themselves or someone else. 
This helpline refers clients to 
professional services close to 
them so that they can get their 
recovery started. There are also 
public rehabilitation facilities 
that people can attend to help 
them put their addiction into 
focus. Many college campuses 
have health centers and counsel-
ing services where students can 
go for help. 
 Substance abuse is a serious 
issue all over the world, and so 
many people struggle everyday. 
Alcohol and drug addiction does 
not discriminate against age, 
race, or gender. They will hurt 
anyone and everyone. Sadly for 
Miller it is too late, but for so 
many, it is not. For those cur-
rently struggling with substance 
abuse, professional help and so-
cial support are crucial to living 
a healthy and long life.
Author’s note: The Substance 
Abuse and Mental Health Ser-
vices Administration (SAMHSA) 
can be reached at 1-800-662-
4357. Here on campus, students 
can get help at the Health and 
Wellness Center is located on 
the first floor of Augustine Hall. 
They can be reached at (925) 631-
4254 or healthcenter@stmarys-
ca.edu.
Continued from page 1
. 
It may seem as 
though many celebri-
ties have issues with 
substance abuse...
[but it] is not unique 
to celebrities.
THE DRAGON SENTINEL welcomes visitors to Candytopia, a temporary SF installation that features confections. (Courtesy of SF Chronicle)
MAC MILLER has had a long history of openly struggling with substance abuse, which ultimately lead to his death. (Courtesy of Variety)

“Not only during this 
time of the year are 
teams fighting for the 
playoffs, but some 
players are fighting 
for both MVP and 
CY Young Honors.”
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Sports 
this week
VOLLEYBALL
BY MATT MCFETRIDGE
CONTRIBUTING WRITER
Men’s Soccer Season Starting off Strong
Sat. September 22, 2018
@ BYU, 11 am PT.
After a straight set victory over 
Cal Berkeley, Gael Volleyball 
can extend their winning 
streak to an impressive eight 
games in Provo, Utah.
The Best Time of The Year: The MLB Playoff Race
BY NATE POST
CONTRIBUTING WRITER
backs. With respect to the NL 
CY Young, their are really only 
3 true candidates at this point in 
the season. Those being Aaron 
Nola of the Philadelphia Phillies, 
Max Scherzer of the Washington 
Nationals, and Jacob Degrom of 
the New York Mets. 
These races in the AL are also 
heating up. Three players are 
in the race for the MVP, with 
Mookie Betts of the Boston Red 
MEN’S SOCCER
Sun. September 16, 2018 @ 
UC Riverside, 1 pm PT
Men’s Soccer looks to keep 
their unbeaten record alive as 
they travel to Riverside, CA.
WOMEN’S SOCCER
Sun. September 16, 2018              
@ Sacramento State, 1 pm PT
Women’s Soccer end their two-
game away trip with a match in 
Sacramento against the Hornets.
In 2017, our Men’s soccer team 
ended the season on a note of 
mediocrity, finishing with an even 
record and five ties. This year, 
however, the Gaels are off to an im-
pressive start with an undefeated 
record in their first five games. I 
sat down with junior forward, Joe 
Restani, to talk about the changes 
he’s seen in this year’s team. He 
attributes the Gaels success to the 
teams heightened camaraderie. 
Restani believes this year’s squad 
built off the chemistry established 
last year which has paid dividends 
in their wins this season.
Restani also talked about two 
key players for the Gaels, goal-
keeper Remi Prieur and forward 
Jake Rudel. In the games played 
thus far, Prieur has played almost 
perfectly, only allowing one goal. 
Restani called Prieur’s recent 
play, “pretty awesome,” and said 
how great it is to have someone 
so dependable guarding the goal. 
On the offensive side, I talked 
with Restani about forward Jake 
Rudel who was named West Coast 
Conference player of the week. 
Restani attributes Rudel’s success 
this season to his speed, “He’s 
probably the fastest player I’ve ever 
played with.” He expanded on this, 
giving praise for Rudel’s ability to 
get behind the defense which has 
improved SMC’s offensive attack 
tenfold. Rudel showed off his skills 
last Sunday with a hat trick against 
Cal Poly SLO and is now tied for the 
team lead in goals. He’s tied with 
ability to come into the game when 
needed and make plays. With a 
complete team that plays together, 
pregame preparation is also an 
important component. Restani 
talked about the Gael’s regime: 
watching film, training hard, and 
pregame scouting reports that 
prepare them for their opponents. 
With the success they have had and 
their completeness as a team, it’s no 
wonder Restani believes they can 
take home a conference banner. He 
said, “I think we can win the confer-
ence and hopefully make the NCAA 
tournament as well.” Winning the 
conference won’t be easy though, 
as Restani believes University of 
Portland and Pacific will be espe-
cially tough, but the Gaels are up 
to the task.
Making the NCAA tournament 
would be a huge accomplishment 
for the team as well, seeing that it’s 
been six years since the last SMC 
appearance. But with their domi-
nant start to the season, our Gaels 
are more than capable of making 
the tournament and winning the 
conference. As for the student 
body, we can make sure to come 
out and support the undefeated 
team at their next home game on 
Wednesday Sept. 19. Go Gaels!
Sox being the frontrunner with 
Mike Trout of the Los Angeles 
Angels and JD Martinez of the 
Boston Red Sox not far behind 
him. The AL CY young race is no 
different than the other races, 
super close, with four players 
having a legitimate shot at win-
ning it. Teammates Gerrit Cole 
and Justin Verlander seem to be 
the frontrunners with Luis Sev-
erino of the Yankees and Trevor 
Bauer not far behind.  Not only 
may these players be fighting 
for a playoff spot on the team 
level, they are also fighting for 
a individual award. These races 
just add to the already exciting 
end of the season. 
As a baseball fan, this time 
of the year is the most exciting. 
When I asked some students here 
at St. Mary’s what makes the end 
of the baseball season so exciting, 
one stated that “Teams under-
stand that if they can somehow 
find a way into the playoffs, they 
have a shot of winning it all. Ev-
eryone starts with no wins and no 
losses.” (Ross Leong ‘21) Another 
student stated that “Every game 
matters, and it’s a great feeling 
to be at a sold out win.” (Ryan 
Mitchell ‘19). People want to 
be at these games because they 
know how important they are. 
There is no better feeling than 
being at a high-stakes game in a 
full stadium. 
The last few weeks of the sea-
son is guaranteed to bring excite-
ment, and I would suggest you 
tune in. 
With the end of the regular 
season approaching, there is 
no better time to be a baseball 
fan. For some teams it feels like 
every game matters a little more 
and the pressure is at its highest 
point. The American League (AL) 
playoff picture seems to be set, 
but the National League (NL) 
is another story. Both the NL 
Central and NL West are still up 
for grabs, while the Braves have a 
pretty comfortable six and a half 
game lead in their division. Along 
with the NL divisions being close, 
the NL wildcard race is slammed 
with four teams fighting for the 
two spots. 
Under a month of the season 
remains, so these teams know it 
is now or never when it comes to 
making the playoffs. The Boston 
Red Sox, New York Yankees, 
Cleveland Indians, Houston 
Astros, and Oakland A’s seem 
to have all the AL spots locked 
up. When it comes to both the 
NL Central and the NL West 
3 teams have a chance to pull 
those divisions out. In the NL 
Central the Chicago Cubs lead 
the Milwaukee Brewers by only 
2 games, while the St. Louis Car-
dinals are only 4 games back from 
the division lead. The NL West 
is even closer with the Colorado 
Rockies leading the Los Angeles 
Dodgers by 1.5 games and the Ari-
zona Diamondbacks by 2.5 games 
(standings as of September 11). 
The result of these divisions be-
ing close means the wildcard is 
also up for grabs. 
Not only during this time of 
the year are teams fighting for 
the playoffs, but some players 
are fighting for both MVP (most 
valuable player) and CY Young 
(best pitcher) honors. Every year 
2 MVPs are chosen, one from the 
NL and one from the AL. On top 
of that two CY youngs are chosen, 
one from each respected league. 
This year, all the races are super 
close compared to some recent 
years. In the NL MVP race there 
are 5 true candidates having a 
shot at the award: Matt Carpen-
ter of the St. Louis Cardinals, 
Freddie Freeman of the Atlanta 
Braves, Nolan Arenado of the 
Colorado Rockies, Javier Baez of 
the Chicago Cubs, and Paul Gold-
schmidt of the Arizona Diamond-
OPINION
another talented forward, Anders 
Engebretsen, who’s five goals this 
season have come on a consistent 
basis. Jake Rudel’s experience play-
ing for Detroit City FC this summer 
is another point Restani attributed 
to his effectiveness.
But Prieur and Rudel are not 
the only reasons for the Gaels 
success. Restani attributes the 
team’s success to their next-man-
up mentality and the talent of the 
team as a whole. Restani said, “We 
don’t really have a weakness,” he 
continued, “our starting eleven is 
really good.” He went on to praise 
the team’s bench players and their 
 CHRIS SALE, Red Sox, is a leader in the AL CY Young award race. (Courtesy of yahoosports.com)
 JAKE RUDEL, sporting SMC threads, became the second Gael this season to be named WCC Player of the Week (Courtesy of smcgaels.com)
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Fantasy Football Kicks Off for the 2018 Season
NFL week one has come and 
gone. The Cleveland Browns 
have not won since December 
24, 2016 and Le’veon Bell has 
secured no bag as of the publish-
ing of this article. These stories 
have dominated the preseason. 
Still, there are some interesting 
narratives to follow outside of 
the mainstream. Because Fan-
tasy Football focuses almost 
entirely on the individual play 
of the athletes, it provides a 
glimpse to the otherwise over-
looked successes and failures of 
the NFL season. 
In a typical Fantasy Football 
league, points are awarded for 
positive yardage gained on plays 
and, of course, scoring. Points 
are deducted for turnovers and 
negative yardage. Fumble re-
coveries and interceptions are 
positive, while dropped balls 
resulting in fumbles and thrown 
interceptions by a quarterback 
are negative. 
Over the course of a season, 
most quarterbacks, even the 
elite ones,  will  have similar 
production. In short, there are 
many good quarterbacks whose 
offensive line protects them, 
and their team’s play-calling 
allows them to make plays score 
regularly. 
For running backs and wide 
receivers,  the difference in 
production between the top 
athletes at the position and the 
rest of the league is big enough 
to make them the most valuable 
players in Fantasy Football. 
In ESPN’s list of the top-300 
players for the 2018 NFL sea-
son, the top four athletes are 
running backs. In fact, running 
backs and recievers make up the 
Top ten entirely. The first tight 
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end, elite receiver and compa-
rable jokester Rob Gronkowski, 
does not appear till number 20 
in the rankings. 
Surprisingly, the first quarter 
backs, players that intuition 
would say are the most valuable 
part of a team’s offense, do not 
show up on the list of the most 
valuable players until slots 58 
and 59. These aren’t no name 
up and comers either. The top 
quarterbacks in terms of pro-
duction are Aaron Rodgers and 
Tom “GOAT” Brady. Even then 
they can not break the top fifty.
This trend in scoring will 
often draw the eyes of football 
fans towards all of the backs 
and receivers of the league. In 
terms of injuries for offensive 
players, they are the most valu-
able, but will also end up seeing 
the team physician the most. 
Even in the first two weeks there 
are narratives to follow among 
premier running backs. With 
Leonard Fournette and Le’veon 
Bell sitting out early, whether 
for injuries or for other reasons, 
rosters are already shaken up. 
Fournette and Bell were both 
in the Top 25 in ESPN Top-300. 
With this, it is important to real-
ize how someone’s misfortunes 
may mean opportunity for an-
other. In place of Bell, Steelers’ 
running back James Conner 
lead the NFL in rushing for 
week one and lit up the fantasy 
board. For week two, expect T.J. 
Yeldon get more touches for the 
Jaguars if Fournette sits out. 
He may not match Fournette’s 
p r o d u c t i o n ,  b u t  p o i n t s  a r e 
points and it should be expected 
that Yeldon should wrack up 
some. With likely more injuries 
to come through and shake up 
NFL lineups, it might not be a 
bad idea to load up on running 
backs for the event that your 
starters miss playing time. 
These week-to-week pickups 
for fantasy rosters can provide 
an unexpected and exciting 
scoring boost and perhaps make 
the difference between close 
matchups this season. From the 
injury bug, no one is safe. I wish 
good luck to everyone, and may 
the best guesser win.
 LE’VEON BELL sat out week one of the NFL season due to disagreements in contract negotiations. (Courtesy of NBC Sports)
